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DIVINEF, a project to enable people with disabilities, NEETS,
migrants and refugees to be integrated with dignity into non-
formal education activities.

Project summary II

The DIVINEF project aims to promote the integration of people with
disabilities, young people in difficulty (NEETSs), migrants and refugees in
non-formal education activities. To achieve this objective, a MOOC (online
course) dedicated to inclusion will be created for professionals and
volunteers in the entertainment, education, integration, sport and youth
sectors.

This training will provide essential content to help them think and act in
favour of inclusion, offering them practical tools adapted to their missions.

This MOOC will be co-constructed with NEETS, people with disabilities,
migrants and refugees.

It will comply with the European inclusion standard based on the "Easy-to-
read” method.

https://www.inclusion-europe eu/easy-to-read/

To carry out this project we will carry out the following activities:

-Field surveys of future learners and analysis report

-Interviews with marginalised members of the public (NEETS, etc.) so that
they can contribute their experiences of exclusion to the content.
-Interviews with experts to supplement the MOOC content

-Creation of a website presenting the results of the project and giving

access to the MOOC

-Public events to disseminate the results.
PAGE 3




Methodology z

Anonymity, legibility, speed and efficiency

When designing our surveys, we set ourselves the following objectives:
-Find out what professionals would like to know about inclusion;
-understand the difficulties they face in their work;

-Find out what the target audiences (NEETS, people with disabilities, etc.)
would like us to know about their needs and expectations;

-recognise the difficulties they have in carrying out their activities.

Once the objectives had been set, we listed the fundamental principles to be
taken into account when drawing up the model questionnaire, such as
anonymity, open-ended and multiple-choice questions, feasibility, etc.
face-to-face and online, taking no more than 10/15 minutes to complete
and easily understandable...

We decided to draw up two questionnaires: one just for
professionals/volunteers and one for target audiences (NEETS, etc.).
We created 15 to 20 questions and carried out a test with our two
audience profiles.

Following the results of these tests, we drew up a second version of
the gquestionnaire, which we tested in our facilities. On the basis of
this final test phase, we drew up the final questionnaires.

They were sent by e-mail, posted on social networks and on the European
EPALE platform.
Finally, face-to-face interviews were also conducted with both professionals and

young people.

This report presents the results of the surveys carried out in 2024.
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Respondent profiles

MOSTLY PROFESSIONALS

The majority of respondents were professionals.
)W Only just over a third were volunteers.

Social and educational action 30%
Teaching

Public administration

<

Private/liberal sector

Sports club

No organisation

WORKING IN THE NON-FORMAL EDUCATION SECTOR

o Non-formal education (youth, sport, social work) 45%

Formal education (school, university...)  25%

® Adult education

~ e Other (culture, environment

Almost half of the respondents work in non-formal education with 15-30
year olds. In France, they came mainly from the sports and entertainment
sector, whereas in Cyprus, the respondents tended to come from the
formal education and adult education sectors.

AND HAVE HAD EXPERIENCE OF INCLUSION

Only half of the French and Cypriot respondents had personal experience
of inclusion.

This means that either the respondents are not aware of being

confronted with situations relating to inclusion, or their personal and/or
professional activities do not bring them into contact with them and

they are therefore not in direct contact with our target audiences.

200 IO I
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What does inclusion mean to you ?

Inclusion means ensuring that people with disabilitieg benefit from the game jobs
as able-bodied people, with adaptationg to suit their disability.
e I LTI W ¢ o to enable everyone
; Wto have the same opportunity§
' ae everyone else.

It is the integration of all people,
whatever their origin, gender, religion,
sexud| orientation or disabili‘tﬂ, in
professional, cultural and sporting
activities.

a new person : ' § 1 The participation of pupils
into a group. ' ‘ with digabilitieg in lessong
- with other pupils.
Taking into account the
particularities of specific populations
& t0 ensure that they also have access

to what ig on offer.
Enable

a person or a group
to take part

into an activity. Mélange de valides et Involve as many people as
: handicapés sur une possible, both able-bodied and
meme activite, BR  those with reduced mobility,
g by ao(apting to the audience.

*841| Jo sy0adse ||e ul pajowoud si Ayinba pue parowsal

aJe sJalileq 1eyy buunsus ‘Ajlunwwiod ay3 Jo Jed [esbajul ue Bulaqg pue Buibebus AjpAizoe 1ng

‘Juasald Buiaqg 1noge 1snl10u s3] “panjeA pue pasiubooal ale seousliadxe pue saaildadsiad anbiun

Including yourself |8
in gociety. In my view, inclusion meang

That everyone, without any
distinction, is taken into

| dccount or has dccess to
education, medical and social
services, dand the spoken word....

benevolence and vigilance

¢ It meang including and

i integrating everyone, despite

P differences of gender, race,
medical or social situation,
disability, etc.

s,uosiad yoes aiaym ‘Buibuojaq JO 8sUSS e BULISISO} pue AlISIaAIP Buldoeiquud INOge SI UoISN|oU|

Inclusion is about creating an environment in which everyone feels valued, respected and
supported, whatever their differences. It means actively ensuring that all individuals,
whatever their background, ability or identity, have the same opportunities to participate,
contribute and fulfil their potential.
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From challenges to action

THE CHALLENGES AHEAD

¢ Improving the skills of managers

e Changing attitudes

¢ Implementing accessibility and equity

o Political and legal harmonisation

More . X . Wider

5% .o
fairness e;é\“"\\ representation
O 2%© diversity o
© . O O
®eo® 0o O

ACTION TO BE TAKEN 20

+ Developing training and support for managers

K 4

+ Improving accessibility in all areas and developing mixed activities.

+ Raising awareness and promoting positive media coverage of excluded
groups

+ Reducing political and legal obstacles - 5 \of\o

7,
e Promoting volunteering ,/ g@z \
| |
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Concrete action expected...

The respondents expect the MOOC to be based on real-life experience, with priority given
to feedback from professionals and testimonials from people who have been discriminated
against.

. Témoignages

- des jeunes
‘ 7 kS
I‘/,- = CELINE ) |'\\ aaaaaa /]
\ MATTEQ ﬁ\ (_ IBTISSAME \
o J) B 27
\\- RAYAN \ / PAU

#% 7

. and a wealth of knowledge

¢ Their needs, expectations, difficulties and living conditions.
e The impact of their life course on their learning. Their views on
¢ inclusive systems and practices.

General knowledge

¢ The challenges of inclusion.
¢ Resource players (private and public).
+ Possible grants and subsidies.

Practical knowledge

e Methods, tools, activities and advice to promote inclusion.
e Techniques for group management.
e Exchanges of experience.

Specific knowledge

¢ The specific pathologies associated with disabilities.
+ Methods for supporting autistic people.

¢ An introduction to sign language.

o Digital training tools.
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Video and audio
interviews

THE MEDIA

AND TOOLS

REQUIRED
FOR THE MOOC
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The use of digital
r

JNLINE TRAININE

In France, 60% of people surveyed said they
had already taken online training.

® 0 06 06 06 0 0 0 0 o

RRRRRARRAN
This compares with just 20% in
Cyprus.

The European professionals and volunteers surveyed

are not used to online training.

The design phase of the MOOC will therefore be essential for an optimal and efficient user
experience (UX Design).

The MOOC must be simple, readable and intuitive, while respecting the international
standards for digital accessibility (WCAG).

Seizure Safety: Do not design content
fhat might frigger o seizure for people
with photosensitive epilepsy

Video Alternatives: Provide allernatives for video
and oudio. Closed coplions and oudio descriptions
are required for time-synced video

Compatible: Maximize compatibility
across devices and make sure content is
compotible with assistive technologies

Text Akernatives: Provide text olternotives for any
non-laxt content o that it con be convered info
ather forms people naed

Navigation: Provide mulfiple Adaptable: Create content that con be

intuitive ways for users { presented in diferent ways without losing
to navigate content WCAG 2.0 information or struchune

Standards
at a Glance

Input Assistance: Help usears 10
ovoid moking mistokes; make
comactions easy

Keyboord Accessible: Make oll functionolity
avoiloble from o keyboaord,

Readable: Make text content
easily readable and understandable,
both visually and cognitively

Clarity: Provide adequate color contrast and
reduce visual clutter thot offects legibility

Predictable: Make pages oppear and Time: Provide usars enough time 1o read
operale in predictable ways and use confent
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A desire to learmn...

Despite their low level of familiarity with e-learning, the professionals and
volunteers surveyed are prepared to devote one or two hours a week to it.

S5hand +
® 3h-4h
@® 1ih-2h

... With different motivations for
different subjects.

w Inclusive education methods
‘ \ Good practice in non-formal education

Tips for being more inclusive with target groups

' Strategies / policy for inclusion in the workplace —
Legal and policy frameworks
Techniques for collective/community involvement

But all agree on the need for:

4 A directory of professionals

6 9 A webography
9 9 4 A bibliography
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Young people’s results

PROFILES
OF

The majority of people interviewed
in France and Cyprus were young people who had
suffered discrimination on the grounds of
phjsical appearance, ethnic origin or
recariousness (cultural, economic....).

It should be noted that a third of the
respondents answered ‘other’ to indicate that
hey did not consider themselves to fall into one

of the three proposed categories.

NEETs (young unemployed people with few or no
gualifications)

People with disabilities

26% Other (able-bodied, not NEET, not refugee ......

___________________________________________________________________________________________________]
5% Migrants and refugees

PAGE 12



INCLUSION MEANS

Young French and Cypriots have their say

To be respected or considered

in their situation (particularly for
disabled people) and to have
circumstances to make their life easier
or advance their career.

| don't know what
what

y 1

Everyone has the right to marry

. with whomever they choose.

*

Taking action for women
so that they can do the same jobs
as men. | *

The fact that people consider
their situation as remarkable
without being stereotyped. ‘

] ] i

RELEOESLEO0D0 o0
i The mix of able-bodied

and disabled |

Enabling a wider public to have access to

activities in an adapted way.

n the lives of |
r in learning and working
environments.

environment,

Acceptance of every person
without distinction ]
(religion, gender, ethnic origin).
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21
| IF WHAT IS SAID IS DONE FOR INCLUSION
REALLY IS, AND WHETHER IT WORKS BEYOND
} THE PRESENTATION OF FIGURES, ;/
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Questions from young
people about target

audiences

MIGRANTS'
AND ReEFUGEES'
RELATIONSHIP
WITH CULTURE

¥ | Any difficulties
5§ they may have
1 encountered

HOW (WILL vYou)
HELP THEM 7

IS THERE ANY
PSYCHOLOGICAL SUPPORT ¢
IN YOUR PROCESSES 7

ARE THEY ABLE TO

-~ IDENTIFY WITH WHAT IS BEING

OFFERED ?

ARE THEY AND Do FEEL

\ SUFFICIENTLY REPRESENTED IN

THE THEATRE, FOR EXAMPLE ?

NS
. .\\ \\\\\ :

PEOPLE WITH DISABILITIES
COPE 7
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Questions from young
people about target
audiences

HOW MANY MIGRANTS
_ ARE ACCEPTED IN EUROPEAN
GET THEIR - COUNTRIES 7
FEEDBACK | .
ON INCLUSION

WHAT WILL MAKE THEM HOW WwiLL

FEEL EXCLUDED ? ] THEY FEEL .4 é

(] BETTER m tl\.ey réady=
INTEGRATED o be included

" N

X

N/ N

TO FIND OUT WHETHER

TO FIND OUT WHETHER WOMEN'S RIGHTS ARE
PeOPLE WITH DISABILITIES X /// PROPEZRLY APPLIED

% ARE WELL CATERED FOR NI oy i
*'| IN ADAPTED STRUCTURES IN EUROPE 7 D

PAGE 16




HOW CAN THE MOOC HELP YOU
MEET YOUR NEEDS ?

T0 SHARE
WITH OTHERS

A diirectory of
professional actors

Online h&lp
and advice

LINKS FOR FURTHER
INFORMATION
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ACTIONS BETWEEN ABLE-BODJED AND DISABLED PEOPLE

Talking to all the ng them questions

Using media content to raise awareness of inclusion among a wide audience

Wl o Gl g of promfing incllogion

Face -lo-face cnleractions

Bringing
together
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The
friendship

Have the support
of
a good team
Enhancing :

sport, studies
° friends...

) safe and supportive

environment
Finding
one's place h




Conclusion

These field surveys with professionals and young people enable us
to find out about their needs and expectations in terms of
apprenticeships.

In terms of content, both general and specific knowledge is required,
such as the definition of inclusion, public policies and the
characteristics of discriminated groups.

Practical and methodological knowledge is also required in order to be able
to implement inclusion on a daily basis both in the professional sector
and in the daily lives of the respondents.

In terms of teaching aids and tools, the vast majority of respondents
(across all profiles) preferred video testimonials (on personal and
professional experiences) and interviews with experts.

Finally, when it comes to resources, professionals prefer teaching aids such
as activity sheets, while young people prefer additional information available
on the Internet.

All these results have enabled us to build our MOOC with three
priorities in mind:

-clear, precise content,

-a simple, intuitive tree structure,

-integrating international and European digital accessibility standards.
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Follow us
AT

www} https://divinef.auxcouleursdudeba.eu/
\\ |2/

Divinef Diversity and Inclusion in Non-Formal
Education

Our partners

USSAP BOXE (coordinator) - France
STANDGO LDT - Cyprus
AUX COULEURS DU DEBA - France
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